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• “What I feel like saying”


• Questions


• What’s Next


• “What I feel like saying”

What’s Coming Up
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“What I feel like saying…”

Your Questions
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Question - Sue Bell
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80/20 The Wrong Way Round
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Rinse and Repeat!
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Rinse and Repeat!

How to avoid the Stereotypes Trap

If you are marketing to the baby boomer generation, 
you may be falling into the ‘stereotypes trap’. Find out 
how to avoid this trap, so you can design products and 
services with empathy not judgement

Insights from our research



1. Do you think of this generation as ‘retirees’ or ‘baby boomers’?
2. Do you think of this generation as out of touch with technology?
3. Do you think that the ‘good’ retirees are the retirees who planned?

If you do any of these, I can help. Engaging with and communicating better with customers are the keys 
to growth for financial organisations.  This means understanding customer segments beyond simplistic 
stereotypes, to empathise with people as they really are.

In this Insights Paper I share some of the key insights from our work with the baby boomer generation. 
Read on!

Take this challenge:

Think beyond labels

Think beyond the ‘baby boomer label’
People argue about when the baby boom actually was but in Australia, the 
baby boom lasted roughly between 1949 and 1965. In 2021, these ‘baby 
Boomers are aged between 56 and 72.

But bear in mind that the Baby Boom in the UK and parts of Europe was much 
shorter.  Roughly a third of people in this age group may not recognise 
themselves as Baby Boomers at all.

Some were teenage hippies, some were teenage Madonna fans
Only about a third of Aussie baby boomers were teenagers during the sixties. 
Some Baby Boomers were born during the sixties, coming of age in the early 
1980’s. 

TIP: Avoid the term ‘Baby Boomer’ because it disguises decades of diversity and very different cultural references.
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The old thinking about ‘retirement’ is no longer 
relevant:
• There is no ‘retirement age’
• Retirement as a sudden stop is no longer the 

norm

• unfinished
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60 61 62 63 64 65 66 67 68 69

Working and retirement for people 60 to 69

I retired and did not go back to work

I retired and went back to work

Not retired but I have cut down my hours

 I am working and have never  retired

Think beyond labels

TIP:  See the sixties as a time of transition in which people use this time to find meaning in their lives 



This generation do use tech but ......

I have some data from ACMA that shows that almost every person 
over 65 has access to the internet and almost all have a smart 
phone.

Plus some personas if I do the additional interviews – what devices 
people use, what apps, which are age-friendly for example
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Data on retirement planning 

This section would be data about who plans for 
retirement  (hardly anyone is the short answer)

Mix of % data and some personas if I do the additional 
interviews
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Could include:
Life gets better with age

Total sample; Unweighted; base n = 207
Multiple comparison correction: False Discovery Rate (FDR) (p = 0.05)

Average Under 
40

41 to 59 60 to 64 70 or 
over

65 to 69

How much are you 
enjoying this time of 
your life? Drag the 
bar to show us how 
much you are 
enjoying this time 
(100 is the most) -
How much you are 
enjoying this time of 
your life

tbc 64.7 69.2



Could include – ageism in the workplace
Have you ever experienced any of these?  

Male Female
Feeling too old at work 11% 15%
Looked down on at work because of my age 14% 11%

Appreciated at work because of my age 13% 11%

Discrimination based on age at work - e.g not getting a 
promotion

12% 12%

Something else? 5% 3%
None of these 62% 63%
Don't know 1% 4%

tbc

HerBusiness Marketing Success Mastermind

Marketing Su#e$

• Avoid “you’re wrong” / “younger marketers don’t understand”


• Myths


• Speak more to your avatar’s issues eg:


• Paint the OPPORTUNITY of having this knowledge


• CTA - what’s the very next step?

White Paper
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Don’t Over Invest in The Hotel!
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Once it’s Built Fill it Every Night
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Making Money is “Boring”
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Making Money is “Boring”

Making a LOT of Money is “VERY Boring”
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Question - Seona Roberts

1.
2.

3.
4.
5. 6.

Marketing Su#e$

HerBusiness Marketing Success Mastermind

Ask for Support Early
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The Challenge Funnel

Landing Page
Thank You 

Page

(Step 2)

Group

Email

Social

Website

Etc

Membership 
Landing Page

Email
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1. 

2. 3. 
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Nurture Emails

Your Schedule

Hit Reply (SMIQ)

VIDEO
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Nurture Emails

Why This

Is Important

VIDEO 
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Nurture Emails

Not Long Now
GIF 

Marketing Su#e$

HerBusiness Marketing Success Mastermind

SMS Texts
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Retargeting Ads
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Schedule (add to Calendar)
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• Guides


• Start Here


• Daily Lesson/Worksheets


• About the Membership


• About You


• Change the covers daily (notifies the members)


• Questions - SMIQ


• Use the EVENTS function

Inside the Group
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• No Surprises


• You COULD open on Day 1


• Add to Guides


• Mention on LIVES

Seeding the Membership
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• Seed the Membership


• Tell client stories


• It’s NOT about the data


• What is the problem/solution dance you are doing with them?


• Build the relationship with YOU and with each other


• How is membership the next step?

Your Content
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Give them the EXPERIENCE
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Prizes?
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Question - Prue Saxby
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Doing a Lot Right
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The Hotel is Built!
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You’re Right to Focus on Filling It
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80/20 The Right Way Round
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Who Are The “Grant-Writers?”
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• What are they…


• Reading / Watching?


• Joining?


• Doing?

Who Are The “Grant-Writers?”
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• Where are they…


• Looking for grants?


• Getting qualifications and information?


• Gathering for conferences, briefings, networking?

Who Are The “Grant-Writers?”
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• Who are they…


• Asking for help?


• Reporting to?


• Being supported by?

Who Are The “Grant-Writers?”
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• Example - Sports Clubs


• What is their “trance?”


• Who is likely the one driving the grant process?

Get More Specific
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Case Study
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Case Study
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Case Study
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Intentional Selling

Credit: Tanja Parsley, Partners in Performance
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Question - Tracey Bode
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How and Where to Use Case Stories

Noah
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Case Stories

Liking

Reciprocity

Authority

Social Proof
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How and Where To Use - OWNED
Website 

• Product Pages

• Stories Pages

• Home Page

• Blog

Social 

• Image Post (quote)

• Video Clips

• Text Posts with Image
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How and Where To Use - OWNED

Publications

• Newsletters

• Proposals

• Lead Magnets

Presentations

• Webinars

• Live Events

• Trade Shows

• Customer Service**
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How and Where To Use - EARNED

Suppliers

• On THEIR sites

• In THEIR newsletters

• On THEIR social channels

Industry

• Peak Bodies

• Industry Associations

• Not for Profits

• Other Groups
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How and Where To Use - PAID

Social Media Ads

• Online

• Industry Publications

• Where do your clients hang out?

Trade

• Trade Shows
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Where else could Tracey use Cases Stories?
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• Friday Check-ins


• Next Workshop (3 Days) - 24 - 26 November (includes a 
PLANNING DAY!) will be Virtual


• NEW Masterminders!

Announcements
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“What I feel like saying…”


