Marketing Success

MASTERMIND
Q&A Session

28 July 2021

- “What | feel like saying”

+ Questions

- What’s Next

- “What | feel like saying”

What'’s Coming Up
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“What I feel like saying...”

Your Questions

HER

BUSTNESS

Question - Prue Saxby

9 Prue Saxby
1 would like to understand how to subtly weave in 'my
abilities' into my dialogue during online workshops (paid for
by govt) when I'm not allowed to talk about my services.
This would also extend to the blurb | provide to them when
they're creating the flyers to market the online events.




Customer Stories

BUSINESS

Customer Stories

LESSON STORY
Being Prepared
What To Include
Common Questions

Be Methodical

Demonstrate
Collaboration




BusiNESS

Remove the need to ‘click to view’

imon

Grant and award applications

Copywriting and project facilitation

Workshops

BUSINESS

Headlines. Font Colour.

Headline, Photo, Body, Info

“Ino longer feel alone in my

business’

“So well run, So much
inspiration.”

“Congratulations on an
absolutely amazing event. So
Well run, awesome speakers

and 6 much inspiration. »

aramount to this grows
Imagined the growth that
business was even possible.”

Kylie Marks
The Doggie Bakery
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Your Speaker Bio
My Expertise

I've been very successful over the past six years to help organisations and businesses get grant funding - from
$10,000 to $10 million.

Creating high quality business documents which contain the relevant information and message for the end-
reader.

Being able to:

« quickly recognise connections and collaborations for improved results
« understand various points of view and use diplomacy to help others to consider the options

« coordinate teams to complete business writing tasks in short time frames

Knowledge of the not-for-profit sector, SMEs and government processes.

Rus

Connection Statement

HerBusiness
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Your Connection Statement

I help busy CEOs, managers and committees to get
grant funding to achieve their big, and little, dreams.
They benefit via my supportive membership program,
grant writing courses and do-it-for-you services.

BUSINESS

Add To Your Connection Statement

In the last four years I've written gained more than
$46 million of grant funds for my clients.

This has covered a range of industries including
tourism, manufacturing, general business, aged care,
and not-for-profits.

Permission to Sell

—
7

. SOFT SERVE <
77 @ 1o croan'®s
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Question - Angela Counsel

@ Angela Counsel

Could | please have a review of my updated lead magnet ebook and steps up the
mountain. After the last Q&A call feedback | have changed the content of my
ebook to focus more on weight loss plus | introduce the concept of personalised
health and the 6 different health types. The plan is that they optin for the ebook,
next step will be either a webinar or a 5 day challenge (not sure which yet) and
the CTA from that step will be an application to join embrace. The
webinar/challenge will deliver much the same information as what is in the ebook
eg personalised health and health types to lose weight in menopause. | have less
steps than before and it is more focussed on one pain point and hopefully is not
giving too much away.
https://www.dropbox.com/.../Menopause%20Ebook_July%202021...

Steps Up The Mountain

Embrace Program
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Embrace Program

Cold Traffic
(List Building)

BUSINESS

Embrace Program

Cold Traffic
(List Building)

Embrace Program

Step 2
Waitlist - Understanding
Menopause 5-Day Workshop

Cold Traffic
(List Building)




Embrace Program

5-Day Workshop

. Step2
\ Waitlist - Understanding
k‘Menopouse 5-Day Workshop

Cold Traffic
(List Building)
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Embrace Program
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Embrace Program
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5-Day Workshop

. Step2
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k‘Menopouse 5-Day Workshop

Warm Traffic .
(Email, FB Group, Cold Traffic
Insta Followers) (List Building)
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Webingr
Warm Traffic .
(Email, FB Group, Cold Traffic
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Embrace Program

N

5-Day Workshop
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Webinq'l;

Warm Traffic .
(Email, FB Group, Cold TerfIC
Insta Followers) (List Building)
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Embrace Program
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Warm Traffic .
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Insta Followers) (List Building)




Embrace Program
\ 5-Day Workshop
\ v
\- Step2
-’ Waitlist - Understanding
Menopause 5-Day Workshop
/ [ &
Webindr
Warm Traffic .
(Email, FB Group, Cold TI'lefIC
Insta Followers) (List Building)

ting

BUSINESS

Embrace Program

N

5-Day Workshop
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Warm Traffic .
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Delay is the Death of the Sale
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KReep People in Momentum

BUSINESS

Embrace Program

("

‘ \_ 5-Day Workshop

. Step2
Waitlist - Understanding
k\Menopause 5-Day Workshop

Webiry;z(?

Warm Traffic .
(Email, FB Group, Cold Traffic
Insta Followers) (List Building)

usines arketing Success Masteri
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Lead Magnet
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Question - Nic Balchin

ﬂ Nic Balchin uploaded a file. -
G877 July 21at11:49 AM - B
#feedback I've created this lead magnet. I'd love some feedback on it.

Also do you think | need to add more explanation in each area? Or a
narrative at the top? Or a scale like if you scored 40-50 ... etc.

Lead Magnet

- Don’t wait for people to read it (Remember Tarzan)
- Go straight to Step 2
- If they DO read it - your MAIN goal is the Step 2

- Call to action offer inside your lead magnet

- Call to action offer in your email sequence

- Always, always, always have a Step 2

- Get to the Top of the Mountain with only as many steps as
you need (no more and no less)
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Lead Magnet

- Cover - BIG TITLE
- Cover Letter - Establish YOU / Build Rapport

- Content (doesn’t have to be a lot!)

- CTA

BUSINESS

— WHAT TYPE OF —

BUSINESS

SHOULD YOU START?

Choose.

Get my New Book, Choose for
FREE Plus Receive These FREE
Bonuses valued at $200

Simplylet me know you want a copy of my NEW Book Choose

BUSINESS

YOUR #1
WEALTH BLOCKER

Get Your FREE 24-Hour Pass
“Overcome Your Wealth Blocks Plan”
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BONUS Webinar Training:

Making It - How to find your ideal mentor,
grow your business & get focused.

‘And, because you've downloaded this eBook, we'
regisiration fed 1o enable you 1o attend!

Normaly $59, yours at no cost when you visit
rww Snethingrovealed.com.2u.

Thi .2 mited sme e, 50 b sur 0 sctnow 0 clim your isce

Vist wwew onethingrevealed com.au now.

(<

R Ready to get the know-how and
-/ support you need to

our,

on our PRIORITY WAITLIST NOW 50 you don't miss out!

Question - Jayne Gallagher

Jayne Gallagher

Hi | would like some advice on how to add/use customer testimonials or
social proof to the sales page for a new course that we haven't offered
and delivered before. While we could use testimonials from our existing
clients they are not really relevant to this course. Or do we go without
testimonials and add them as they come in (hopefully)? Or do we find
some cool statistic or factoid that supports what we are saying about how
important doing the course is for their business. Or? Would love some
suggestions1

Like - Reply - Th O




What They Say About Similar...

What Past Challenge
Participants Say

“Endless “Making New
R c

urces” ections”

“So generous with
your knowiedge”

31May - 1June, 2018 Business

I Marketing Success Mastermind

BUSINESS

What They Say About Other...

What Our Attendees Said

*Your heart and passion resonated in every word. This is awesome Suzi
The time is right for me!"- Anne Maree Wilshire

"So nice that you role model the lift up approach. Thanks Suzi and your
team - the timing of this is perfect for me." & - Toni

“Im in the right place.” @ - Debbie-Sue Vana

BusinEsS

What They Say About You...

11 could buy stockin people, |
Would be investing in Suzi
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As seenin...

Featured In

BB\*/ FINWNCALREVIEW  [SKY NENE]  smartcompany  @startupsmart
.

Herald Sun s R Sosb

THEAUSTRALIAN~

BUSINESS

What Others Say....

It Is Time We Acknowledged
Loneliness In
Entrepreneurs And Did
Something About It

P =

Research has shown that entrepreneurship can be a lonely

Journey. It s, however, mostly ignored and rarely discussed.

Loneliness can make the world feel alitle bit devoid of color

‘and bleak at times. Not solitude, but loneliness. That fecling of
being alone, craving human company, conversation and

accountability

Did you know that it i slowly becoming an epidemic?
L

range of mental illnesses. People are living alone, away from

extended families. We are becoming a society of virtual

residents. We are also living longer

Yes to Factoids

According to the Australian
Bureau of Statistics, 34.9%
of all small businesses in
Australia are owned and
operated by women.

46, i womenin the last
But wait, there's more.

A study conducted for the Office of the Prime Minister in 2015 shows a 46%
i i i since 1995.

Allthis to say.
WOMEN are IN business.

And the TREND is that there's more of us than ever before. This warms my heart.
-




Announcements

- Friday Checkins
- Mastermind Directory

- Next 2-Day Workshop - 26 - 27 August (Virtual)

BUSINESS

August 2 Day Workshop - 26 and 27 July

- Workshop
+ Thursday:
« Workshop: 9.00am - 5.30pm AEST
. Dinner: 6.30pm - 8.30pm AEST (FUN! Jede)

- Friday: 9.00am. 5.00pm AEST
- Pods

+ Login with your own computer
- You'll be working with groups across the whole Mastermind

- Headset with microphone

“What | feel like saying...”




